


February 2020 
Delta Stewardship Council Outreach Highlights Report 

GOOGLE ANALYTICS 
By the numbers… 

9,255 pageviews 

6,911 unique pageviews 

Average time on page: 2 minutes, 14 seconds 

54.73 % bounce rate 

46.08 % exit rate 

This month saw the slight restructuring of some of our 
dropdown menus to more prominently feature our 
most popular web content, like blogs. Staff continue to 
work diligently on an agency-wide accessibility guide to 
streamline workflow. 

RE-OCCURRING HIGH-TRAFFIC WEB PAGES 

• Homepage, Events Calendar, Council Meetings,
Council Members, Delta Plan, Delta Science
Program, Delta ISB Meetings

POPULAR WEB PAGES THIS MONTH 
• Reducing Reliance on the Delta and Improving

Regional Self-Reliance: Two Sides of the Same Coin
o 489 pageviews, 424 unique views

• Delta Lead Scientist
o 283 pageviews, 188 unique views

HOW WAS DELTACOUNCIL.CA.GOV VIEWED? 
In a sampling of 2,733 users this month… 

Device Percentage of users # of people 

Desktop 81.2 % 2,218 

Mobile 16.2 % 443 

Tablet 2.6 % 72 

LISTSERV 

By the numbers… 

10 listservs sent 

 14.94 % open rate 

12.58 % click rate 

17 new subscribers 

New subscriber monthly average: 10 

HIGHEST OPEN RATE 
 Reducing Reliance on the Delta and Improving

Regional Self-Reliance: Two Sides of the Same Coin
o 17.2 % of subscribers opened, or 500

people

HIGHEST CLICK RATE 
 Reducing Reliance on the Delta and Improving

Regional Self-Reliance: Two Sides of the Same Coin
o 17.2 % of subscribers clicked, or 86 people

MEETING WEBCAST 
By the numbers… 

1 meeting: Council 

Council meeting: 142 unique live viewers 

On average, each monthly Council meeting receives 
~130 archived views.  


